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Tourism

It is now a full month since the new Government 
imposed the mandatory room levy that our cherished 
guests have been asked to pay. How effective has the 

additional tax collection been and will we ever know 
what sort of overall revenue has been successfully 
collected?

Or how many yet unregistered accommodation 
providers have so far evaded their legal duty by failing 
to account for and deposit these payments to the 
Barbados Revenue Authority?

What enforcement mechanisms are there or are 
planned and how will they deter more property owners 
collecting payment offshore and avoiding due taxes 
altogether?

Like many, perhaps, we have been watching prices on 
several products, expecting them at least to fall after the 
removal of the National Social Responsibility Levy. We 
understand there are existing stocks to sell, but not in a 
single occasion have we experienced any reduction  
o far. In fact, with many items, ten per cent or more  
has been added to previously paid costs in May and  
early June.

Our response has been largely to avoid buying at 
these inflated prices, especially if at this time, they are 
considered non-essential.

Many observers may be under the illusion that a 
substantial percentage of our cherished visitors will 
not shop around to find how they can obtain a similar 
product at a price they have paid in the past and at least 
attempt to maintain the standard of a previous holiday 
here.

In many ways, holidays or vacations are no different to 
other commodities and it is inevitable that the majority, 
especially those in the lower budget range will shop 
around. Just study what is going on with the battle 
between Walmart and Amazon at the moment.

The giant box retailer Walmart is investing millions 
of dollars into prime-time television commercials to, 
hopefully, remind shoppers that they can go online, order 
and have products delivered to their door at no cost from 
them as well.

Our tourism planners and policymakers should not 
forget this, if they wish to safeguard the envious and 
diverse airlift that has been built up over the last  
few years.

Our United Kingdom market is probably the most 
sensitive at the moment with the continued uncertainly 
of Brexit, the fall in the value of sterling, higher than 
forecast inflation and rising mortgage costs, all play into 
the amount of disposable income for holidays.

Compound this with a staggering (even if necessary) 
increase in the cost of travelling to, staying in, and 
patronising our various tourism offerings and it’s almost 
a given that this market will be under severe pressure in 
the months to come.

We all have to look at creative ways to help mitigate 
the possible loss of arrival numbers and the potential 
effect it would have on any economic recovery.
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UK market 
under 
pressure

Caribbean tourism should 
leave its comfort zone 
in pursuit of growth 
opportunities.

That will be the focus 
when the Barbados-
based Caribbean Tourism 
Organisation (CTO) holds 
the annual State of 
the Tourism Industry 
Conference (SOTIC)  
in The Bahamas from  
October 2 to 5.

CTO officials said they 
were examining new 
strategies to stimulate 
growth in the region’s 
tourism industry at 
SOTIC, which has the theme 
Rejuvenate, Recreate, 
Reconnect – New Directions For 
Caribbean Tourism.

The event will consider ways to build a 
tourism industry that is resilient and able 
to adapt to changing trends, demands and 
situations.

“Globally, the tourism industry is constantly 
evolving. At the CTO, we must be in the 
forefront of anticipating and managing the 
changes that affect our region – extreme 

climate phenomena, political  
and economic realities at  
home and abroad, and the 
rapid rise in technological 
developments,” said CTO secretary 
general and chief executive officer, 
Hugh Riley.

“In order to continue to grow 
our tourism in a way that is 
sustainable and beneficial to our 
communities, we must be open to 
new thinking, which often means 
breaking out of traditional  
comfort zones.”

Riley said SOTIC 2018 was 
“intended to inspire action to 
develop innovative concepts, 
tools and models, and implement 

strategies that recognise the 
changing demands of international 

travellers”.
“Exceeding the expectations of increasingly 

knowledgeable consumers is a challenge the 
Caribbean must always be prepared to meet,” 
he added.

The SOTIC theme ties in CTO’s 
declaration of 2018 as the Caribbean Year 
of Rejuvenation And Wellness, with 
multifaceted themes for each of the three 
conference days. (PR/SC)

CTO seeks 
growth strategies

Hugh Riley (FP)

Hilton has announced the 
appointment of Tammy 
LeBlanc as general manager 
of the 355-room beachfront 
Hilton Barbados Resort.

LeBlanc joins Hilton’s 
Caribbean team from 
Canada, where she was 
general manager of the 571-
room Hilton Quebec.

During her two and a half 
years in Quebec, she was a 
driving force in establishing 
a hotel culture built on trust, 
leading the team to increase 
revenue and gross operating 
profit, and working on 
plans to kick-start a major 
renovation of the property.

With a hospitality career 
spanning more than 20 years, 
LeBlanc joined Hilton in 
2005 as director of business 
development at the Hilton 
Montreal Airport. 

In 2007, she took on her 
first general manager role 
at Hilton St John and the St 
John Trade and Convention 

Centre, followed by a move 
to Hilton Toronto Airport & 
Suites where she fulfilled the 
role as general manager at 
the 419-room hotel directly 
across from Canada’s busiest 
airport.  

LeBlanc has led a 
successful career with Hilton. 
Under her leadership, at 
Hilton Toronto Airport, the 
hotel was transformed with 
over US$7million in projects, 
she led her team to improve 
market share, customer 
service and team member 
engagement.

Prior to her tenure at 
the Hilton Toronto Airport, 
LeBlanc spent five years at 
the Hilton St John where 
she improved revenue; 
market share and customer 
satisfaction scores while 
motivating her team to win 
the prestigious 2010 Hilton 
Community Service 
Award for The Americas and 
2009 Sales Team Of The 

Year Award.  
LeBlanc was also 

instrumental in overseeing 
the successful execution 
of a two-year, multimillion 
dollar renovation programme 
that began in 2008. While 
in Quebec she was a board 
member of the Quebec Hotel 
Association and part of the 
Quebec Business Destination 
committee.

 In St John, she was 
an active member in 
various civic/community 
organisations. She planned 
marketing strategies as chair 
of the St John Destination 
Marketing Organisation and 
was a board member of the  
St John Hotel Association. 
(PR)

Hilton welcomes 
new general 
manager

Tammy LeBlanc (GP)
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