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After Hours

The rum market is projected to reach 
US$21.5 billion by the end of the year 2029 
owing to the growing market of premium 
category of rums, suggests a new study by 
persistence market research (PMR).
The report said rum manufacturers 
“introducing advanced technologies to 
produce rums with unique flavours to 
capture a major chunk of the market”.
“The thriving culture of e-commerce has 
significantly increased the sale of rums, 
further bolstering the market growth,” it 
added.
It listed the following “key findings” for the 
international rum market.
• Light/gold rum to maintain a lead in the 
market; spiced rum gaining fast traction.
• Attributing to surge in the number of 
restaurants, night clubs, and pubs, business 
to business distribution channels to attain 
the highest market share.
• Organic rums to register high growth 
rate owing to the burgeoning demand.
• The high concentration of rum producers 
and consumers imparts a prominent 
position to South Asia in the rum market. 
East Asia, the Middle East and Africa 
exhibit impressive growth owing to the 
increasing number of food service outlets 
and rum consumers in the region.
The study noted the main factors driving 
the rum market included the increased 
spending power of the middle-income 
population to boost the sale of rums, which 
was boosting the market growth.
In addition, the sale of rum was expected to 
“escalate as an economic drink”, and there 
was growing demand for exclusive flavours 
and tastes.
Additionally, the “burgeoning preference of 
online retail” was predicted to “significantly 
influence the revenue generated in the rum 
market”.
On the other hand, the main restraints 
were that “spirits such as scotch and 
whiskey pose a challenge to the rapid 
growth of the rum market”, and the 
“presence of a variety of non-alcoholic 
beverages is giving tough competition to 
rums”.
“The market players are focused to 
build their brand image with the help of 
unique packaging and design. They are 
entering into collaborations with popular 
social figures to create impactful brand 
awareness campaigns, boosting their sale 
and consumer database,” said the report.
“Manufacturers are introducing new 
products to achieve a competitive edge in 
the rum market.” (SC/PR)

Global 
rum 
market to 
continue 
growth

Mount Gay 
Distilleries 
celebrated 
its 317th 

anniversary recently with 
several activities including 
an appreciation event and 
various product promotions 
to thank its staff and 
customers for their support.

The appreciation function 
was attended by more than 
100 staff members, who 
were told by managing 
director Raphael Grison 
that the company’s 
success over the years 
would not have been 
possible without them.

Mount Gay’s 
customers were not left 
out of the celebrations 
as they were given 
the opportunity to 
win exciting prizes, 
including Distillery 
and Signature Tours 
and free product 
with purchases, 
during the company’s 
Celebrating 317 Years 
of Expertise promotion. 
(PR)

Mount Gay toasts 
317 
years

Mount Gay employees (from left) Lorraine Lovell, Cynthia Walkes and Glenniss Cumberbatch enjoying 
the celebration activities. (GP)

Managing director Raphael Grison (left) sharing a light moment with 
Mount Gay staff.(GP)

From left, Mount Gay employees Mechelle Quintyne, Shanice Niles 
and Amanda Smith. (GP) 
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